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May 7,1996 


Rita Schneider 
Philip Morris U.S.A. 
120 Park Avenue 
New York, NY 10017 


Re: Regional Print Costs for Remaining.Cluh_B&H Markets 


Dear Rita; 

Please find attached, the costs and material dosing dates for the magazines and alternative RQP needed for the 
remaining Club B<fcH markets: New Orleans, Houston, Dallas, and Atlanta. As you requested, our newspaper 
costs reflect an Insertion In each publication's weekly entertainment section. In addition, please note the 
following: 

New Orleans 

• "Lagnaippe" is the name of the Friday entertainment section of the New Orleans Tlmes-Ptscavune . This full 
page rate is approximately $1,000 less than the standard page four color cost. 

Houston 

• The Houston Chronicle costs represent a two Issue entertainment buy. Insertions will run in both the 
Wednesday and Friday entertainment sections. 

Atlanta 

• The Atlanta Journal-Constitution has provided Benson Sl Hedges with a 1.200 Inch corporate rate. This rare 
was earned through PM Corporate’s Smoking Accommodation Program. 

As discussed, we will issue a flowchart reflecting all dub B&H activity once book selections are finalized. 

After reviewing the attachment, please call any with questions. 

Sincerely, 

Leo Burnett U.S.A. 

s&ctrfty- 

Geoff Golub 
Media Buyer/Planner 


cc: K. Mariyshow ' PM 

J. Buehler, H. Forsythe, A. Ricks, S, Tegethoff, K. Goldin, -LBCo. 
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